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The evolution of POP advertisement design and the archiving of its analysis and
research findings
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In this study, we investigated the historical evolution of Japanese POP
advertising, which had not been clearly defined until now. We explored and archived 50 years of
annuals and entry data from the "POPAI-JAPAN SHOW,® which has been held since 1971, as well as color

positive films of the works. We also examined the material data of the POP advertisements recorded
in these documents and considered the factors behind changes in POP advertisement designs.
Additionally, we conducted interviews with practitioners who were active in each era and recorded
their testimonies regarding the market background at that time, utilizing these as valuable
gualitative data for historical research. The research findings were widely disseminated through
agademi? conferences, seminars within the POP advertising industry, and publications in professional
journals.
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https://ww.obirin.ac.jp/academics/performing_visual_arts/course_visual_arts/list_teacher/teacher09._html
https://gprowebl.obirin.ac.jp/obuhp/KgApp?kyoinld=ymdsgsyiggy







